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EXECUTIVE SUMMARY   

Opportunity  Purpose  Solution 
There is a gap in the service industry that 

can be filled by providing honest, 

courteous, and reliable tire service to 

keep our customers safe on the road with 

dependable products and knowledgeable 

technicians. 

 Economy Wheel & Tire will be founded on 

solid principles and a vision to grow and 

provide the community we serve with honest, 

courteous, and reliable service.  

 Tire maintenance is important to the safety 

of all drivers. Our team will be educated to 

assure each vehicle meets the manufacturer 

specifications for proper function and fuel 

economy.   

Customers  Differentiators  Extras 

We serve responsible, safety conscious, 

vehicle owners.  Our market will include 

teens through seniors. 

 

 We are equipped with proper training and 

education to meet manufacturers’ 

specifications for every vehicle we service.  

 With over six years of experience in the 

industry, I understand the importance of tire 

safety and I am technically knowledgeable 

about automobile tire manufacturers and 

specifications. 

Marketing  Start-up Costs  Financials & Extras 
Economy Wheel & Tire will reach 

customers through various social media 

and advertising methods including 

newspaper, flyers, and radio 

commercials. 

 

 

 

 

  Personal Fit   
I will ensure our customers are satisfied. I will do so by hiring, managing, and training employees that express integrity. We build relationships, 

not transactions.  

 

Owner investment - cash 24,000$  

Owner investment - equipment -         

Vehicle and/or equipment loan -         

Start up financing -         

Total start up costs: 24,000$  

Sales: 1,249,100$ 100%

COGS 747,200     60%

Gross profit 501,800     40%

Overhead 211,500     17%

Pretax income 290,200     23%

Tax expense 72,500       6%

Owner withdrawals 62,000       5%

Net income 155,700$   12%
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PERSONAL FIT   

My name is LeDarion H. I was born in Dallas, Texas on October 10, 1994 and am the younger of 

two children. My mom, grandmother at times, and my older sister raised me.  Growing up, I tended 

to get into many fights and ran with the wrong crowds.  At the age of 14, my mom and I parted 

ways due to my rebellious attitude and I moved in with my sister and got a job at a local Waffle 

House.  I was an average C+ student and dropped out of high school in the 10th grade.  

 

By the age of 20, I was on a course of destruction, getting involved first in attempted identity theft, 

then counterfeiting money. Every day I seemed to find a new scheme to make quick, easy, money. 

At this point in my life, I was lost, without guidance and unable to find the right way to live. I was 

arrested for forgery of government instruments and received three years of probation for those 

crimes. Later, I committed violent crimes that led to my current incarceration, for which I am 

serving a three-year sentence. 

 

Living as I was, takes a toll on your life, resulting in restless nights and paranoia that ate at my 

conscience.  I decided to direct the effort I had used to do wrong toward doing right instead, and 

spent hours studying and reading about various trades. I promised myself, and my entire family, 

that I would get the tools I need to make this the first and last time I am imprisoned. 

 

Watching my children grow up without me has taken a toll on their lives and my soul. I want to 

have a successful family I know that I can now lead by example. I have learned that integrity and 

accountability will make the best of any situation. I vow to use any resources and funds 

appropriately and be a servant leader to the next generation and beyond. 

 

As the founder and owner of Economy Wheel & Tire, LeDarion will be responsible for ensuring 

that all customers receive honest, courteous, and reliable tire service on their vehicles. LeDarion 

brings to Economy Wheel & Tire more than six years of experience in the wheel and tire industry. 

He gained valuable sales skills, management experience, and transaction management during the 

years he was employed with Firestone Automotive and The King Wheel & Tire franchise in Dallas, 

Texas.  Economy Wheel & Tire will be founded on solid principles and a vision to grow and 

provide the community we serve with honest, courteous, and reliable service.  LeDarion has served 

his community in the past by feeding the homeless on holidays.  He expects the success of his 

business will allow him to make a bigger positive impact on the community he serves. 

 

He has used his time during incarceration wisely and has completed NCCER basic safety and 

OSHA. LeDarion earned his General Equivalency Diploma from Windham School District in 

2018.  He will graduate from the Prison Entrepreneurial Program in October 2019. 
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OPPORTUNITY   

Explanation: 

There is a gap in the service industry that can be filled by providing honest, courteous, and reliable 

tire service to keep our customers safe on the road with dependable products and knowledgeable 

technicians. 

 

 Can I solve the problem given my skills and personality? 

 I gained valuable sales skills, management experience, and transaction management 

during the years I was employed with Firestone Automotive and The King Wheel & 

Tire franchise in Dallas, Texas.  Additionally, I have five years’ experience in retail 

sales.  

 Do I need to do all of the work myself or can I hire others to help me and still maintain 

quality? 

 As Economy Wheel & Tire grows I will hire, train, and assist a team to share my vision 

and values to provide customers with honest, courteous, and reliable service.  

 Will this venture require significant capital? 

 I will require $24,000 to start up for inventory and 

 Is the opportunity (Activity and Start Date) consistent with potential parole restrictions? 

 Owning a business allows me the time and flexibility to meet my parole obligations.  

 Would my business start as a part-time venture or need to be full time? 

 My business will be full time so that I can properly satisfy my customers.  

 
 

SOLUTION   

Explanation: 

Economy Wheel & Tire will be founded on solid principles and a vision to grow and provide the 

community we serve with honest, courteous, and reliable service.  

 

 What are the benefits that I am providing? 

 Tire maintenance is important to the safety of all drivers. Our team will be educated to 

assure each vehicle meets the manufacturer specifications for proper function and fuel 

economy. 

 Why can I do this better than another business (competitor)? 

 As a small business, I will reach out to recruit the most highly skilled personnel who 

have the same vision to serve the community with honest, courteous and reliable 

service.  I will provide competitive wages, benefits, and foster a sense of work family 

to prevent losing my personnel to competitors.  Economy Wheel & Tire will provide 

the most accurate information from the manufacturer’s specifications to ensure 

customers receive the proper service, at an affordable price.  
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 How will I deliver this solution to my customers (marketing)? 

 Economy Wheel & Tire will reach customers through various social media outlets and 

advertising methods including newspaper, flyers, video blogging and radio 

commercials.  Additionally we will offer door-to-door specials. 

 Will my solution actually be profitable? 

 Nationwide, the wheel and tire industry is a four-billion-dollar industry.  The products 

and services we will offer may have a forty-five percent return on investment, on 

average.  

 Do I need a fixed location (Storefront) or is this a mobile business? 

 Yes, we are planning to open with a four bay garage.  

 Do I offer a guaranty or return policy? 

 I will offer a guarantee on all services and a return policy on products that fail to 

produce quality.  Additionally, tire manufactures typically offer guarantees on their 

products.  Our staff will be knowledgeable regarding warranties to assure we offer our 

customers the information they need to make a good decision when purchasing tires 

for their vehicles. 

 
 

CUSTOMERS  

Explanation:  

We serve responsible, safety conscious, vehicle owners.  Our market will include teens through 

seniors. 

 

Demographics: 

 Will my service have different appeal to men versus women? 

 Both women and men should expect honest, courteous, and reliable service when 

purchasing tires.  Our vision and values will appeal to both genders.  

 What is my ideal customer’s age (children, young adult, middle aged, mature)? 

 My ideal customer age is sixteen years of age and up. 

 Does my customer need to be married, single or does it matter? 

 My customers’ marital status does not matter.  

 What aspect of my ideal customer am I appealing to (outdoors person, health conscious, 

their personal image, environmental concerns, recreation, etc.)? 

 My Ideal customer will be typical working class citizens who appreciate honest, 

courteous, and reliable service.  We will strive to assure each customer receives the 

best service for the best price. 

 

Income: 

 Does my customer need a certain income (rich, middle class, poor)? 

 My customer’s income can vary from rich, poor, and middle class. We hope to carry a 

wide range of tires to meet the needs of all income levels. 
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Location: 

 Where will I sell to my customers (their home, their workplace, on the street, online, my 

store, an event like trades day)? 

 I will start by focusing on my storefront and then begin to add other advertising as 

described above.  

 Do I go to my customer (home service) or does my customer come to me? 

 I plan to offer master mobile services in the future.  However, until I reach my 

breakeven I will remain brick and mortar.  

 What neighborhood will my ideal customer live/work in (River Oaks/Highland park, a 

suburb, or small rural community)? 

 My customers will live in a suburban setting.  Most of them having to commute to the 

city for work, which causes extensive wear on their tires.  

 How close are my customers geographically located (live close to each other or spread all 

over the city)? Time is money. 

 My customers will be fairly close, anywhere from twenty to forty miles depending on 

the service needed.  

 How easily can I find this customer (one at a time or they will provide referrals)? 

  Our brick and mortar storefront will provide initial advertising, followed by the 

advertising plan outlined above.  Additionally, we will ask if our customers are satisfied 

with their service and encourage them to refer others. 

 

Other: 

 Can I reach these individuals as a group or do I need to find and sell to them individually? 

 I will approach the group setting to diversify the customers.  

 Once I sell to a customer, what is the likelihood that they will buy from me again? 

 As long as vehicles are being used the will always need quality service done.  

 Am I selling to a wholesaler, retailer or does it matter? 

 I will be selling to retailers. 

 What industry is my customer in? 

 My customers will be in the automobile or transport industry.  

 What size customer do I want to serve (large/small, single/multiple locations)? 

 I will serve all sizes of customers. 

 Will my customer require special insurance (construction bonding, liability insurance)? 

 They will not require any of the above.  

 Does my customer require 24/7 service? 

 No, they will not. 

 Do I have the capacity to meet the customer’s demands? 

 I will have all of the equipment needed.  

 Will the size of a customer allow me to develop other clients or will I be hostage to one 

company? 

 I will develop many customers and will be able to take care of them by developing a 

properly trained staff. 
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DIFFERENTIATORS   

My 

Competitors 

Direct or 

Indirect 
Promotion Price 

Their 

Advantages 

Their 

Disadvantages 
My Differentiators 

Firestone Direct Newspapers & 

Billboards 

High Popular name 

advanced history 

with whole stairs 

High prices, high 

volume of 

customers, but less 

customer service  

Lower prices and a focus on 

honest, courteous, and 

reliable customer service.  

Treat each customer with 

importance 

Discount Tire Direct Billboards & 

Commercial 

High Has high car 

traffic  

Is not able to focus 

on fuel economy 

Has access to specs per 

vehicle 

Wal-Mart 

Tire Center 

Indirect TV, 

Commercial, & 

Newspapers 

High Has multivalve 

products 

Has too many things 

at once 

Focuses on the customer 

needs 

PEP Boys Indirect Newspapers & 

Billboards 

High 

 

Household name Do not focus on just 

wheels and tires 

Focuses on the wheels and 

tires of vehicle 
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EXTRAS   

External Extras: 

 Do you have a connection with a supplier in your industry? 

 I have accounts with various companies. Some of them sell wheels only, and some sell 

tires only. I also have accounts with companies that offer suspension products. 

 Do you have access to a favorable location for your business? 

 I will lease a building in Houston, Texas near a highway or interstate service road. It 

would have to previously have been an automotive shop. 

 Are you going to be the first company of your type in your chosen area operations? 

 There will be many other companies in the area. I will monitor their activities to see 

what I can offer differently. 

 

Internal Extras: 

 Do you have a new or cutting edge concept? 

 I will offer customer and vehicle service like no other.  My customers will know that 

they are much more than customers, more like family members. I have a system in 

place that keeps our customers connected.  Furthermore, my employees will be trained, 

knowledgeable and share my vision to provide honest, courteous, and reliable service. 

 Will you be able to offer specialized or flexible scheduling that your competitors cannot 

match initially? 

 My typical business hours will be from 7:00 am-6:00 pm. 

 Do you have any additional information you would like to list about yourself? 

 I have five years’ experience in wheel and tire sales. I owned and operated my own tire 

shop for one year and six months prior to my incarceration. I have worked for other 

companies such as Firestone and King Wheel and Tires. 

 
 

MARKETING  

Message: 

 What are three things your company name (with no other information provided) says about 

your company? 

 We save and cut back by giving what you need, not what you want, and running an 

efficient operation. Our main focus is on your vehicle’s needs.   

 What is your tagline? 

 “Our vision is to provide honest, courteous, and reliable service.” 

 Is your message effective across different demographics? 

 When people hear Economy Wheel & Tire, they will know what our goals are. Tire 

maintenance is important to the safety of all drivers. Our team will be educated to assure 

each vehicle meets the manufacturer specifications for proper function and fuel 

economy.  

 Is your pricing consistent with the market for similar offerings? 

 Our pricing will vary, as different vehicles will require different service. We hope to 

carry a wide range of tires to meet the needs of all income levels. 
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 Is your pricing consistent with the degree of personalization? 

 Our prices will be consistent with the level of personalization.  

 

Media: 

 What are three types of media you will use to reach your customers? 

 In addition to the social media and advertising campaign outlined above, I will use 

Groupon to offer deals, OfferUp to show our price flexibility, and Facebook 

Marketplace. We will also give our business cards to nearby car lots. 

 How many potential typical customers (not just total people) can you reach each month 

using the types listed above? 

 I will reach a minimum 1,000 customers. 

 Once you have reached your typical customer, how many will actually buy from you? 

 I will be able to reach 20-50% by being consistent with my marketing. 

 For each of the three, what do you think the estimated cost will be? 

 Groupon One half of deals posted. OfferUp is free, as well as Facebook. Our business 

cards could bring in upwards to 150 customers also. 

 For each cost estimate, is this a one-time expense up front or a recurring monthly charge? 

 It will be a monthly expense. 

 How will you collect customer reviews? 

 We will collect customer reviews online through email outreach and social media.  

Additionally, we will ask if our customers are satisfied with their service and encourage 

them to refer others. 

 

 
 



 

 

START-UP COST 

 
Owner's name

Company name

NAICS Business Classification

Sector (general classification)

Sub-sector (more specific classification)

Start-up Costs

Year 1

Assumption 4 - Total Uses

Non-Depreciable Costs

Paid or 

contributed 

in Month 1

marketing, business cards, fliers 1,000           

cell phone purchase 450              

car/truck down payment, if leased

permits 450              

supplies, office & misc. 1,800           

inventory 15,000         

-               

Cash needed for start-up expenses 18,700         

Depreciable Costs
Paid or 

contributed 

in Month 1

 Equipment

Financing

(Additional to

amount paid) 

 Depreciable 

Assets 
company car, truck or van 2,500           2,500           

company trailer
computer, printer, fax 1,000           1,000           

-               
-               

-               
building/office deposit 1,800           N/A N/A

beginning cash balance N/A N/A
Cash needed for start-up assets 5,300           -                   3,500           

60                assumed life (months)

58                monthly depreciation

Total start up cost 24,000        

Assumption 5 - Total Sources

Cash owner will contribute and the value of 

owner's assets contributed to company 24,000         100%

Vehicle loan and other equipment debt (see 

note 7 for financing) -               0%

Startup financing, if applicable (for example 

Kiva loan) 0%

Outside equity investment, if applicable -               0%

Total start up cost,

total sources 24,000         100%

LeDarion H.

Economy wheels and tires
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FINANCIALS 

EOU, Financing, and Payroll Assumptions

Year 1

Assumption 6 - Revenue Model (Economics of One Unit)

Product 1 Product 2 Product 3

Product name

Product description

Price per unit 1,350.00     100% 1,300.00   100% 3,000.00  100%

Cost of one unit hours rate hours rate hours rate

Non-owner payroll exp. -              0% -           0% -           0%

Non-owner payroll tax 9.0% -              0% -           0% -           0%

cost 1 description 650.00        48% 700.00      54% 600.00     20%

cost 2 description 250.00        19% 0% 460.00     15%

cost 3 description 1.20            0% 0% 1.20         0%

cost 4 description 0% 0% 700.00     23%

Total variable costs 901.20        67% 700.00      54% 1,761.20  59%

Gross profit per unit - what you see on income statement 448.80        33% 600.00      46% 1,238.80  41%

 Start-up Month 1  Month 2  Month 3  Month 4  Month 5  Month 6  Month 7  Month 8  Month 9  Month 10  Month 11  Month 12  Total Year 

24 inch wheels and tires sold 15            25               15          19            25                  20             22            20          25            20            30            236             

6 inch suspension lift sold 10            15               15          25            15                  15             15            20          15            20            20            185             

Wheel Tires and Lift Kits sold 15            20               18          15            17                  20             35            15          25            25            25            230             

total revenue 78,250$   113,250$    93,750$ 103,150$ 104,250$       106,500$  154,200$ 98,000$ 128,250$ 128,000$ 141,500$ 1,249,100$ 

total cost of sales 46,936$   68,254$      55,720$ 61,041$   62,970$         63,748$    91,968$   58,442$ 77,060$   76,054$   85,066$   747,259$    

total income statement gross profit (excludes owner labor) 31,314$   44,996$      38,030$ 42,109$   41,280$         42,752$    62,232$   39,558$ 51,190$   51,946$   56,434$   501,841$    

Assumption 7 - Financing
 Month 2  Month 3  Month 4  Month 5  Month 6  Month 7  Month 8  Month 9  Month 10  Month 11  Month 12  Total Year 

Equipment financing, see Start-up Costs sheet amortization schedule

Amount borrowed -$         principal, beginning -          -              -         -           -                 -           -           -         -           -           -           

Interest rate (example 8%) interest expense -          -              -         -           -                 -           -           -         -           -           -           -              

Loan term (# of months) principal payment -          -              -         -           -                 -           -           -         -           -           -           -              

Monthly payment -           principal, ending -          -              -         -           -                 -           -           -         -           -           -           

Start-up financing, see Start-up Costs sheet

Amount borrowed -$         principal, beginning -          -              -         -           -                 -           -           -         -           -           -           

Interest rate (example 8%) interest expense -          -              -         -           -                 -           -           -         -           -           -           -              

Payback period (# of months) principal payment -          -              -         -           -                 -           -           -         -           -           -           -              

Grace period (months pay delay) principal, ending -          -              -         -           -                 -           -           -         -           -           -           

Monthly payment -$         

Assumption 8 - Payroll, nondirect
 Month 2  Month 3  Month 4  Month 5  Month 6  Month 7  Month 8  Month 9  Month 10  Month 11  Month 12  Total Year 

# of employees 4              4                 4            4              4                    4               4              4            4              4              4              

avg hours each employee(s) worked per month, not in EOU above 192          192             192        192          192                192           192          192        192          192          270          

average per hour wage 11.45       11.45          11.45     11.45       11.45             11.45        11.45       11.45     11.45       11.45       15.80       

salary expense, exclduing payroll taxes 8,794       8,794          8,794     8,794       8,794             8,794        8,794       8,794     8,794       8,794       17,064     105,000      

Assumption 9 - Equipment Purchases, after start-up
Description  Month 2  Month 3  Month 4  Month 5  Month 6  Month 7  Month 8  Month 9  Month 10  Month 11  Month 12  Total Year 

4 valve stems 

Wheel Tires and Lift Kits

Four Black and machine wheels 2crave Four 255/30/24 

verstyres tires

Six inch rough country suspension lift 2wd Chevy Four 20x10 DFD Wheels 4 33/12.50/20 

Comforser mud terrain tires 6 inch lift kit 

6 inch lift kit

4 33/12.50/20 tires

4 valve stems 

4 255/30/24 tires 

4 20x10 wheels

6 inch suspension lift

LeDarion H. dba Economy wheels and tires
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Projected Income and Cash Flow Statements

Year 1
Assump-

tions

 Start-up 

Month 1 

 Month

2 

 Month

3 

 Month

4 

 Month

5 

 Month

6 

 Month

7 

 Month

8 

 Month

9 

 Month

10 

 Month

11 

 Month

12 

 First

Year 

 % of Total 

Revenue 

Revenue 2

24 inch wheels and tires 6 -          20,250    33,750    20,250    25,650    33,750    27,000    29,700    27,000    33,750    27,000    40,500    318,600      26%

6 inch suspension lift 6 -          13,000    19,500    19,500    32,500    19,500    19,500    19,500    26,000    19,500    26,000    26,000    240,500      19%

Wheel Tires and Lift Kits 6 -          45,000    60,000    54,000    45,000    51,000    60,000    105,000  45,000    75,000    75,000    75,000    690,000      55%

Total revenue -          78,250    113,250  93,750    103,150  104,250  106,500  154,200  98,000    128,250  128,000  141,500  1,249,100   100%

Cost of Goods Sold 2

24 inch wheels and tires 6 -          13,518    22,530    13,518    17,123    22,530    18,024    19,826    18,024    22,530    18,024    27,036    212,683      17%

6 inch suspension lift 6 -          7,000      10,500    10,500    17,500    10,500    10,500    10,500    14,000    10,500    14,000    14,000    129,500      10%

Wheel Tires and Lift Kits 6 -          26,418    35,224    31,702    26,418    29,940    35,224    61,642    26,418    44,030    44,030    44,030    405,076      32%

Total COGS -          46,936    68,254    55,720    61,041    62,970    63,748    91,968    58,442    77,060    76,054    85,066    747,259      60%

Gross profit -          31,314    44,996    38,030    42,109    41,280    42,752    62,232    39,558    51,190    51,946    56,434    501,841      40%

Expenses 2

Auto or truck lease -          -              0%

Depreciation 3 -          58           58           58           58           58           58           58           58           58           58           58           642             0%

Gasoline & fuels -          30           30           30           30           30           30           30           30           30           30           30           330             0%

Insurance - bonding -          -              0%

Insurance - vehicle -          80           80           80           80           80           80           80           80           80           80           80           880             0%

Interest - equip & start up 7 -          -          -          -          -          -          -          -          -          -          -          -          -              0%

Marketing 1,000      1,000      1,000      1,000      1,000      1,000      1,000      1,000      1,000      1,000      1,000      2,000      13,000        1%

Office - rent -          3,500      3,500      3,500      3,500      3,500      3,500      3,500      3,500      3,500      3,500      3,500      38,500        3%

Office - insurance -          120         120         120         120         120         120         120         120         120         120         120         1,320          0%

Office - telephone -          80           80           80           80           80           80           80           80           80           80           80           880             0%

Office - utilities -          1,800      1,800      1,800      1,800      2,200      2,200      2,200      1,800      1,800      1,800      1,800      21,000        2%

8 -          8,794      8,794      8,794      8,794      8,794      8,794      8,794      8,794      8,794      8,794      17,064    105,000      8%

Payroll taxes (9%) 6 & 8 -          791         791         791         791         791         791         791         791         791         791         1,536      9,450          1%

Permits 450         -          -          -          -          -          -          -          -          -          -          -          450             0%

Supplies 1,800      180         180         180         180         180         180         180         180         180         180         180         3,780          0%

Tax service -          -              0%

Telephone - cellular 450         80           80           80           80           80           80           80           80           80           80           80           1,330          0%

15,000    -          -          -          -          -          -          -          -          -          -          -          15,000        1%

-          -          -          -          -          -          -          -          -          -          -          -          -              0%

-          -              0%

-          -              0%

-          -              0%

-          -              0%

-          -              0%

-          -              0%

Total expenses 18,700    16,513    16,513    16,513    16,513    16,913    16,913    16,913    16,513    16,513    16,513    26,528    211,562      17%

Taxable profit (loss) 1 (18,700)   14,801    28,483    21,517    25,596    24,366    25,839    45,318    23,045    34,677    35,433    29,906    290,279      23%

Tax (expense) benefit 1 (6,146)     (17,870)   (23,550)   (25,004)   (72,570)       -6%

Owner's withdrawals 1 -          (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (5,500)     (7,000)     (62,000)       -5%

Net profit (loss) (18,700)   9,301      16,837    16,017    20,096    996         20,339    39,818    (6,006)     29,177    29,933    (2,098)     155,709      12%

Depreciation 3 -          58           58           58           58           58           58           58           58           58           58           58           642             

Equipment purchases 3 (5,300)     -          -          -          -          -          -          -          -          -          -          -          (5,300)         

Principle, equipment loan 7 -          -          -          -          -          -          -          -          -          -          -          -          -              

Repay debt financing 7 -          -          -          -          -          -          -          -          -          -          -          -          -              

Owner contribution 3 24,000    -          -          -          -          -          -          -          -          -          -          -          24,000        

Equity investor 3 -          -          -          -          -          -          -          -          -          -          -          -          -              

Net cash flow -          9,359      16,895    16,075    20,154    1,055      20,397    39,877    (5,947)     29,235    29,991    (2,040)     175,051      

Cash, period start -          -          9,359      26,254    42,330    62,484    63,538    83,935    123,812  117,865  147,100  177,091  -              

Cash, period end -          9,359      26,254    42,330    62,484    63,538    83,935    123,812  117,865  147,100  177,091  175,051  175,051      

Payroll - not owner and not in 

COGS

LeDarion H. dba Economy wheels and tires

Start-up expenses

 


